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+ The WEDDING Market is made up AVERAGE MARKET SHARE

of “Brides & Grooms”, “Attending WITHIN THE ROMANCE MARKET
Wedding”, and “Wedding &
Honeymoon” segments. WEDDING & Wedding Segment Trend

HONEYMOON
4%

» Since 2008, the WEDDING Market 2.5%
has been experiencing a gradual BRIDES & GROOM )
. A . : @ 2.4%
decline with a minor break from this g .
trend in 2010. D 2:3%
3 2.2%
» Cable Beach and Paradise Island 5 2.1%
account for 81% of the WEDDING @ 5 oo
- o 0
Market o
= 1.9%
*  While the New Providence and GBI ‘S 1.8% T T T . )
are experiencing an overall X 2008 2009 2010 2011 2012

downward trend in the Wedding
Market, The Out Island, and more
specifically LONG ISLAND, is
exhibiting steady growth.

NEW PROVIDENCE by ISLAND AREA

Other Nassau
Nassau 4%
4% -\ B

WEDDING SEGMENT BY ISLAND GROUP

Unidentified
Area

2008 2009 2010 2011 2012

NEW PROVIDENCE 18,265 16,157 14,876 17,328 15,589

GBI 5,278 3,370 2,792 2,529

3,820

THE OUT ISLANDS 3,746 3,439
= [+ 0

27,389




2008 2009 2010 2011 | 2012 8,000 -

uwTIOTB wNEW PROVIDENCE

7,000 USA 23,484 19,583 17,770| 19,327 7,000
6,000
NEW YORK 5,000

6,000
4,000

3,000
2,000
1,000

5,000

4,000

EUROPE L
X3 X3

B Q0 R e e e @

((?‘b &QIQ‘

A%

ﬂSA represents the largest portioN
the Wedding Segment at more than

| | 80% a year on average. Though the
overall Wedding Market is in a
- - A decline, Philadelphiais on a
- - - — _mmm=_ |LATIN AMERICA consistent downward trend.

3,000

2,000

1,000

50,000 OR LESS 50,001 UP TO 75,000

= 75,001 UP TO 10,0000 =100,001 UP TO 125,000 : The Eu_ropean WEDDINC S
increasing, mostly due to the

= 125,001 UP TO 150,000 = 150,001 UP TO 200,000

recovering UK market which
represents the largest demographic
form Europe. )

= 200,001 UP TO 325,0000

-

The Latin Americ
CARIBBEAN is building

ASIA possibl
fligh

AUSTRALIA
MIDDLE EAST
AFRICA




6000

5000

4000

3000 -

2000 -

S &S @ ¢ » ¢ ¢ @&
& X WY

BTIOTB ONEW PROVIDENCE

/

 April through June a
Wedding Market.

November.

* First Time
TIOTB. 269

3

MORE THAN
5 VISITS
50 -




* In New Providence most visitors
stay 3, 5, and 7 nights while 7 night
stays are becoming more popular

* |n The Out Island
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/ \ Average Market Share of
+ Of the Wedding Experience Romance Market
Segments, the HONEYMOON
i 2%
segment easily represents the I b 1%wedding & Honeymoon

largest portion of the four. HONEYMOON TREND

+ Currently, The HONEYMOON n 8%
segment is on the rise in TIOTB % 7%
and is expected to reach and/or > 6% 4
exceed numbers from 2009. 8
25% O 5%
+ Though New Providence has the Attending Wedding 0 4%
largest number of Honeymooners, 0 304
The Out Islands are exhibiting a 0
o E 2%
steady growth in this segment. 72% n
1%
Honeymoon o
+ Of the New Providence Island . X 0% . . . : )

Areas, Paradise Island accounts for 2008 2009 2010 2011 2012

54% of the Honeymoon Market.

K J New Providence by Island Area

%

3
e \1_% Other Nassau

" HONEYMOON SEGMENT BY ISLAND GROUP Unidentified  79%
Island
2008 2009 2010 2011 2012
NEW PROVIDENCE 36,306 47,887 39,692 37,661 45,024
GBI 10,704 12,031 9,736 6,386 10,937
THE OUT ISLANDS 7,855 8,545 9,806 8,828 11,584'.,@

RAND TOTAL 5,4865| 6,8463| 59,234 52,875 67,545
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CARIBBEAN 377 378 391 314 404
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/</25-35 Represents the Iargest\
age group for the
HONEYMOON segment, while

the 45-55 age group is
experiencing growth.

¢ Latin America has the most
consistent growth; mainly from
Columbia and Brazi
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TIOTB Number of Visits
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?(he number of visits for the

HONEYMOON Segment is steadily
reaching similar numbers to it's previous
peak in 2009.
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HONEYMOON SEGMENT
Average Recommendation Level Trend
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“Disappointed in our [hotel] for our honeymoon. Not
worth the money. Terrible place for a honeymoon”
— ‘Honeymoon Segment’ New Providence 2012
(Honeymoon Segment)

“The [hotel] we stayed in a Nassau was a
complete disaster because it was an
abomination ” —New Providence 2012
(Honeymoon Segment)
bc’h“m"s “Stunning honeymoon stay. It's a place | would
*Q, come back to” —Eleuthra 2012 (Honeymoon
ce Segment)

Kb\ttending Wedding and Bride & Groom segmb

began a downward trend in likelihood to
recommend in 2009.

» The Honeymoon market in New Providence had a
sharp decline in visitors that are very likely to
recommend while GBI and Ol had an up turn in
2012.

* The Wedding & Honeymoon market greatly
improved after 2011 in GBI and Ol while New
Providence took a dive after 2009 with no
recovery in recommendation level.

\§ 4

“Stayed at a pricy Nassau [hotel] for our Honeymoon. Did not
find good service there so it was a mistake at $200 extra.” —New
Providence 2012 (Honeymoon Segment)

“A great honeymoon and the people were great”
—Eleuthera 2012 (Honeymoon Segment)

“Beautiful people and place. A fantastic end to my
honeymoon. | will be back and will tell friends” —Crooked
Island 2012 (Wedding & Honeymoon Segment)

“My IPhone was stolen by staff at my hotel in Nassau
on my wedding night...very disappointed” —Nassau
2012 (Wedding & Honeymoon Segment)

“Hotel staff really made our wedding and honeymoon
memorable” —GBI 2012 (Wedding & Honeymoon Segment)
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