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July/August 2009 PR Highlights

• The Islands of The Bahamas had a total of 146 media 
placements in May and June

• Resulting in a total circulation of 25,982,431 and 
reaching a reader audience of 64,956,078 

• Achieving an advertising equivalency of $1,939,849 

Numbers, Facts & Figures
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Press Releases

• The Islands Of The Bahamas Introduce the First All‐Inclusive Destination; 
Resorts, Rental Cars, Multiple Activities and Dining Options with New Club 
Grand Bahama

• Commonwealth of The Bahamas To Salute Independence with Celebration 
in New York City's Bowling Green Park 

• Fall Into The Islands Of The Bahamas: Save on Airfare and Accommodations 
Throughout The Bahamas

• Meet Me In The Bahamas: The Islands Of The Bahamas Are The Ideal 
Location For Meetings And Events Of All Sizes
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Visiting Journalist Trips

Shane Mitchell, Travel + Leisure; August 4‐14: Out Islands
Jeffrey Sobel, Caribbean Living; August 28‐30: Grand Bahama Island
Keren Engelberg, AAA Publications; June 20‐July 2: Grand Bahama Island,   ‐Story will 
appear in the following publications: Alabama Journey, Northern New England Journey and 
Texas Journey
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Press Trips
“Authentic Nassau”: Nassau, August 27‐30, 2009

As part of the “It’s Better In The Bahamas” press trip series, journalists seeking an 
authentic Bahamian experience participated on this three‐night adventure on 
Nassau/Paradise Island with Graycliff serving as the host hotel. Activities included a 
High Seas Bahamas boat excursion, a People to People Experience and a visit to the 
Educulture Center.

Participating media included:
Men’s Fitness
Family Travel Forum
Examiner.com
Frommer’s
Upscale Magazine
Bridal Guide

http://www.mensfitness.com/index
http://www.familytravelforum.com/
http://www.examiner.com/


July/August 2009 PR HighlightsPrint Placements: The Islands Of The Bahamas



July/August 2009 PR HighlightsPrint Placements: Nassau/Paradise Island

KEEPING UP WITH THE 
DRAPERS
Jon Hamm and January 
Jones, channeling their Mad 
Men characters, 
Photographed at the 
Lightbourne House, in Lyford 
Cay, Nassau, The Bahamas.
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July/August 2009 PR HighlightsOnline Placements: Grand Bahama Island



July/August 2009 PR HighlightsOnline Placements: Grand Bahama Island



July/August 2009 PR HighlightsPrint Placements: The Out Islands



July/August 2009 PR HighlightsPrint Placements: The Out Islands



July/August 2009 PR HighlightsPrint Placements: The Out Islands



July/August 2009 PR HighlightsPrint Placements: The Out Islands



July/August 2009 PR HighlightsOnline Placements: The Out Islands
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Miss Universe
The value of exposure from such a widely covered event as Miss Universe is always difficult to 
quantify.  Just how do you place a value on the endorsement of the world’s most beautiful 
women?  Nonetheless, we can give an indication of the scope, reach and value of the Miss 
Universe “effect”.

From the Miss Universe P.R. efforts, The Islands Of The Bahamas had a total number of 647 
media broadcast hits, resulting in a total number of 115,936,797 audience impressions with a 
publicity value totaled at $5,248,455. **Refer to separate report for full details**

Special Projects



July/August 2009 PR Highlights

“Miss University” Model Search 
• Weber Shandwick created a three‐day model search/boot camp event, Aug. 6‐10, 

featuring pageant and modeling instruction from Miss USA 2005 and judging by 
celebrities and entertainment industry execs. The event generated participation 
from 21 aspiring pageant queens and included a photo op with Miss Bahamas. 

• Media relations support included: press releases; interviews with pageant 
organizers and Bahamian media; photo op with Miss Bahamas; postings on the 
Sheraton Nassau website and Bahamas.com; pitching to pageant blogs and 
websites; and e‐mail blasts

Special Projects



July/August 2009 PR HighlightsSpecial Projects

Condé Nast Traveler Insert
Weber Shandwick worked with Condé Nast Traveler to produce an insert titled “The 
Bahamas For Everyone” which appeared in the September/Power of Travel issue.  This 
insert provided passion points and unique experiences that permeate The Islands Of The 
Bahamas, covered in a 16 page guide.  The 

“The Bahamas For Everyone” in print, reached a total circulation of 3,000,000+ and a 
reader audience of 7,500,000+.  Many excerpts have also been featured at a day‐by‐day 
basis on Concierge.com (c. 5,797 visitors per day)
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Weber Shandwick is working with Mariah Carey’s record label, 
Island Def Jam, on a partnership surrounding the release of her 
new CD, “Memoirs of an imperfect Angel,” launching on Sept. 
29. The Bahamas will be a featured advertiser in a special mini‐
magazine/insert to the CD and in the October issue of Elle
magazine, directing consumers to Bahamas.com to enter to “Get 
Away the Mariah Way” for a trip for two to The Cove Eleuthera.    

Mariah Carey Album Launch

Marketing Partnerships
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Planning continues for the 2nd Annual Bahamas/Orvis Pro‐Am Classic on Grand Bahama Island October 21‐
24, 2009. The event will again feature 10 Orvis “pros” and 10 amateurs fishing with Bahamas guides, as 
well as special seminars. 

Promotion of event includes online exposure with dedicated page on Orvis.com/travel; direct marketing 
to Orvis customer base; and public relations efforts

Vertical market and consumer media participating in concurrent fishing press trip include The Miami 
Herald, Fly Fishing in Salt Water, Fly FishermanMagazine & Field and Stream.

Media will experience bonefishing, deep sea fishing and a jeep safari adventure on Grand Bahama Island 
followed by bonefishing and a tour of the local blue holes on South Andros.

Accommodations are secured at Pelican Bay Resort on Grand Bahamas and at Tiamo Resort on South 
Andros.

2nd Annual Bahamas/Orvis ProAm Bonefish Classic
Press Trip, October 22‐27, 2009

Marketing Partnerships
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In conjunction with the MOT’s sponsorship of the 
annual “Modern Bride of the Year” contest – a search 
Modern Bride magazine conducts to find one lucky 
bride to be photographed for the cover of the 
magazine – agency collaborated on an online 
consumer sweepstakes, whereby as incentive to vote 
for the Modern Bride of the Year, consumers were 
entered for the chance to win a romantic 
getaway/honeymoon for two to The Bahamas. 

The sweepstakes ran on Brides.com from July 8‐Aug. 
17.  Sheraton Nassau Beach Resort participated as the 
hotel partner, providing a luxurious five‐night 
honeymoon, complete with welcome amenities, a 
romantic dinner for two, daily breakfast and more.  

Modern Bride

Marketing Partnerships
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With interest constantly directed toward The Islands Of The Bahamas by members 
of the media, the Bahamas Media Center continues to serve as a valuable 
resource for official updates, facts and photos.  Throughout the Miss Universe 
Pageant, the Bahamas Media Center was relied upon to provide pertinent 
information at a lightening speed.

Bahamas Media Center

Social Media



July/August 2009 PR Highlights

The Islands Of The Bahamas continue to make headlines, and we continue to 
upload them to the Bahamas’ Del.icio.us page, linking anyone on the web to the 
“best of the best” Bahamas content.

Del.icio.us

Social Media
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What the media are saying...

“Brimming with flashy resorts that offer an incredible range of diversions – think 
casinos, water parks, sybaritic spas and loads of dining options, in addition to 
perfectly groomed beaches, Paradise Island can deliver a big-city wedding in 
tropical splendor.” – Destination Weddings & Honeymoons

When one thinks of the Caribbean, it’s likely images of palm trees and piña 
coladas come to mind, along with the ever popular all-inclusive resort.  These 
resorts allow guests to eat stay and play all in one place, all for one price.   
What could be better?  The Bahamas Ministry of Tourism – along with the 
Grand Bahama Island Tourism Board – has taken the all-inclusive one step 
further with the launch of Club Grand Bahama – a flexible experience that 
they’re calling the first “island-inclusive” vacation.” – Recommend.com
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What the media are saying...

“Here at the top of the Bahamas, the shallow, sheltered Sea of Abaco exists as 
both a playground and as a turquoise high-way.  There’s even regular bus 
service in the form of ferries that bridge Great Abaco and its string of barrier 
islands facing the Atlantic.” – Caribbean Travel + Life

Nearly encircled by Crooked Island and Acklins Island, the Bight is a lagoon 
with more than 1,000 square miles of shallow water.  There are numerous 
bays, creeks, channels, mangrove marls and an extensive system of pristine, 
easily wadeable flats” – Florida Sportsman
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Ongoing PR Activities

• News Bureau media 
contact 

• Editorial calendar pitches

• Development of new 
promotions

• Contact with television 
producers and script 
writers

• Digital PR efforts

• Trade Outreach

• Communication and 
support of BMOT, BTO 
offices and promotion 
boards

• Vertical market 
development

• Media monitoring and 
reporting

• Liaise with Caribbean 
Tourism Organization
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